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Welcome to our brand guidelines

THE CORPORATE BRAND

The ocean is our protector, our provider and our playground. At Propspeed® we hold this mantra at the
center of everything we do. It drives our innovative spirit to pioneer the future, think outside the boat and
deliver confidence, value, performance and pride in our brand and product line. We are dedicated to protecting
the performance of your underwater assets.

Our customer-centric and environmentally conscious philosophy are integral parts of our business and drive
decision-making on a daily basis. By connecting with the “why” of our customers and the industry, we have
developed a business model and product range that is unrivalled and is
the industry standard in foul-release coatings.

This mantra and our philosophy are turned into powerful action through the sheer uncompromised passion of
every member of the Propspeed family. This passion, matched with world-class professionalism and a culture
that strives for excellence, is paving the way for the future of our industry.

What drives us: People, Partners, Products, Passion and a love for our playground the ocean.

PEED®

International
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Welcome to our brand guidelines

THE CORPORATE BRAND

Every time a brand communicates with a customer, the brand story is being told. All our communications must
be conscientious and consistent. Nothing will erode a brand story quicker than confusion. We need to make
sure that everything from packaging to advertising conveys who we are and why we do what we do.

Therefore, careful thought and consideration has been given to the development of the Propspeed® brand
identity and its product brands. To ensure the implementation into various marketing collateral and online
applications is consistent and correct, we have created these guidelines for your use. The logos in these
guidelines are to be used for all print and digital executions, the same rules apply for both print and digital
executions most of the time, however where digital executions differ, it is noted.

Please read these guidelines carefully and ensure that they are implemented as rigorously as possible.
All ads, literature, packaging and other external marketing communications must be reviewed and
approved by the Propspeed Marketing Department before they are completed.

Contact:

Lina Leks

International Marketing Director
Email: lina@propspeed.com

or marketing@propspeed.com



mailto:Lina.Leks%40propspeed.com?subject=
mailto:marketing%40propspeed.com?subject=

The Propspeed® logo must stand clear of any other ®
elements, with an exclusion zone of at least equal to the
capital ‘E’, as seen on the right side, on all sides around the

logo. No other graphic element must ever appear inside this
zone. The Propspeed logo must always be used with
a registered symbol.

Primary logo

You can use the logo in black or in white as the primary logo, making sure there is enough contrast between the background
and the logo.

RROPSPEED® PEED"®

On white or light background. On black or dark background.

Black and white logo:
Use this version only for black and white print material.

RROPSPEED"® PEED®

On white or light back and white background. On black or dark back and white background.

« STRIPSPEED®




PROPSPEED®

BRAND GUIDELINES B R A N D C O LO RS

» OUR BRAND
P Loee PRIMARY LOGO COLORS

Propspeed® blue Propspeed black
BRAND COLORS

- THE DON'TS
TYPOGRPAHY
BRAND
ARCHITECTURE
PLACEMENT

MARKETING PMS 299 C | C65 MO0 YO KO | R65 G192 B240 PMS Black C | C40 M40 Y40 K100 | RO GO BO

PRINT
DIGITAL
S SECONDARY COLORS

SOCIAL MEDIA Propspeed blue gradient Propspeed gold
IMAGERY
MERCHANDISE
TRADE SHOWS
WEBSITE
VIDEO

- PMS 871 C | Gold gradient.

PMS 299 C | C65 MO0 YO KO | R65 G192 B240 C2 M9 Y92 KO | R253 G221B42
Gradient from blue to white. Gold solid color.

FOULFREE™
LIGHTSPEED™




PROPSPEED®

BRAND GUIDELINES T H E D O N ’ T

OUR BRAND
THE LOGO

THE LOGO

Careful thought and consideration has been given to the development of the Propspeed® brand identity and its
BRAND COLORS product brands. As the brands custodians, we need to ensure the implementation of the brands and their equity
elements into various marketing collateral and online applications is consistent and correct.

THE DON’TS

TYPOGRPAHY * Never use anything but the approved and provided logo. =
* Never attempt to create your own Propspeed logo.

BRAND * Never reproduce the logo in non-approved colors.

ARCHITECTURE + Never stretch or alter the logos proportions.

PLACEMENT * Never use part of the approved logo, always keep it as a whole. s

* Never use the logo as part of a sentence.

MARKETING . RESELLER
* Never print on top of the logo.
PRINT

DIGITAL
EMAIL
SOCIAL MEDIA

i THE WEBSITE

MERCHANDISE
TRADE SHOWS Never use the Propspeed company name as the main URL of your brand.

WEBSITE

* Never use the logo in a crowded space.

* Never alter the horizontal orientation of the logo.

For example:
VIDEO * www.propspeed.uk * www.propspeed.company

»

o —

e e AR —~masm—ccd _'" L

FOULFREE™ * buypropspeedusa.com * morespeedlessfuel.com

LIGHTSPEED™ Propspeed retain; ri.ghts over its trademarked brands being used in a
domain name. This includes any propspeed.xx domain names, and any
variation that includes our trademarks or brand messages.




®
PROPSPEED Work Sans
BRAND GUIDELINES
- TYPOGRAPHY
- THE LOGO . . . . . . .
To maintain consistency and clarity across all our brand, the primary typeface used in all marketing collateral is

- BRAND COLORS Work Sans. Work Sans works well for various uses from headlines right through to body copy. Typography should
either be black/dark gray on light backgrounds, or white/light gray on dark backgrounds.

- THE DON’TS
e TYPOGRPAHY
SRANS WORK SANS
ARCHITECTURE
PLACEMENT ABCDEFGHIJKLMNOPQRSTUVWXYZ
MARKETING abcdefghijklmnopqgrstuvwxyz-0123456789
PRINT
DIGITAL
EMAIL Work Sans Light
SDGlAL WDl Work Sans Regular
IMAGERY .
e Work Sans Medium
TRADE SHOWS Work Sans SemiBold
WEBSITE Work Sans Bold
VIDEO Work Sans ExtraBold
FOULFREE™ Work Sans Black

LIGHTSPEED™




PROPSPEED®
BRAND GUIDELINES

The architecture of our brand.

. OUR BRAND CLEAR, DEFINED AND

- THE LOGO

- BRAND COLORS A L I G N E D

- THE DON'TS
TYPOGRPAHY
BRAND
ARCHITECTURE
PLACEMENT

MARKETING

NINE

DIGITAL

EMAIL ‘ ‘
SOCIAL MEDIA

IMAGERY PEED RROPSPEED"
MERCHANDISE @SPEE[)‘KI LIGHTSPEED" EDNUIFREE
TRADE SHOWS AIRMAR' cermreo mansouces comc
WEBSITE

VIDEO

FOULFREE™
LIGHTSPEED™

PEED"®

International
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Where the logo is positioned will depend on what type of visual commmunication the logo is used.
In most cases the logo will appear on the top, in the center or on the bottom, in the right corner.

— § -
l@SPEED'

THE INDUSTRY LEADER
IN FOUL

~RELEASE COATINGS

F@SPEED“"

THE INDUSTRY LEADER
IN FOUL-RELEASE COATINGS

PROTECTING THE PERFORMANCE OF UNDERWATER METALS SINCE 1298

Your Propeller Casting Spacialists

{ o= Propspeed is at RA| Amsterdam.
h -
—

edible Day One at M,

t with so many of you yesi
at gur event

et It was fantastic
ay and cheers to

We're back for ancther day filled with opportunities and
ready to dive into meaningful conversations about the
industry, ermerging trends, and foul-release coatings.

Come visit us in the New Zealand Pavilion, Stand 02.121
T RAl Amsterdam Convention Centre
' November 19 - 21, 2024
PROTECTING THE PERFORMANCE
OF UNDERWATER ASSETS SINCE 1999

HIGH IMPACT, LOW INVESTMENT

Triad and testad sround thawarld for v 25 years, ENGRGY SAVING TRCHNOLOG!
consistently delivering the same result - lmproved boat performance,

lower fuel and operational costs, and sustained value of their imvestment!

Ensure operational readiness, reduce costs & save fuel with Propsoted's

st SEas0n moooE FeE ]
MROTEETIN ek FOUL-RELEATE.  SOAFGRMANGE
& CoRRoR T34 MORTHE HOT ANTIFER SvsTEM

MAXSAIZE PERFORMANCE 3

Print advertising

Email Marketing

Social Media - Facebook

OPTIMIZE FLEET EFFICIENCY »

Minimum logo size

Digital advertising
STRIPSPEED®

RROPSPEED®

Print: 7mm in height



STRIPSPEED®

I@SPEED‘“’

PROFESSIONALS

QUOTE | PREP | APPLY | BOAT
LIKE A PRO"

DELIVERING YOU THE
=~ | TOOLS FOR SUCCESS

PROTECTING UNDERWATER ASSETS™

© @ oo

&

®

LI

4
A MORE SPEED,
i e S erklents LESS FUEL™
Maximise fuel efficiency and performance with
our industry leading foul-release eoatings.
.. |
e
N —
a De

We are including QR codes on our print material.
All our print ads are available in French, Spanish and Italian and available upon request.


https://www.dropbox.com/s/o193gfudz56w5wv/Propspeed_Refit_Season.pdf?dl=0
mailto:https://www.dropbox.com/s/en4vc5d1lzchbje/Propspeed_Winterization.pdf%3Fdl%3D0?subject=
https://www.dropbox.com/s/o193gfudz56w5wv/Propspeed_Refit_Season.pdf?dl=0

Click here and download digital banners in 2 standard sizes:

300x250 728x90

RROPSPEED' RROPSPEED’ Sdpcen | THE INDUSTRY LEADER
—4 4 R IN FOUL-RELEASE COATINGS

THE INDUSTRY LEADER — PROTECTING THE PERFORMANCE
IN FOUL-RELEASE COATINGS OF UNDERWATER ASSETS SINCE 1999

PROTECTING THE PERFORMANCE ~
OF UNDERWATER ASSETS SINCE 1999

o PEED’ IPROFESSIONALS ; ﬂ. e
& CHOOSE PROPSPEED® ,q’q& 1

CHOOSE PROPSPEED THE TOOLS FOR SUCCESS I@SPEED""‘ | DELIVERING BUSINESSES' ﬂ. -fg_

PROFESSIONALS DELIVERING BUSINESSES

a _ a THE TOOLS FOR SUCCESSI{ % \§l
Fl - u \ . g -

3" ”%% e 1M ROPsPeED N

All our digital ads are available in French, Spanish and Italian and available upon request.

« STRIPSPEED®



https://www.dropbox.com/scl/fo/4b49luogpzxh8kn3mr3mp/h?rlkey=qzaujhcmmmjlmyff99drqnwek&st=3zabmq3z&dl=0
https://www.dropbox.com/scl/fo/4b49luogpzxh8kn3mr3mp/h?dl=0&rlkey=qzaujhcmmmjlmyff99drqnwek

[N e —

THE INDUSTRY LEADER
IN FOUL-RELEASE COATINGS

PROTECTING THE PERFORMANCE
OF UNDERWATER ASSETS SINCE 1999

HIGH IMPACT, LOW INVESTMENT
ENERGY SAVING TECHNOLOGY

Tried seud Letmed drcurnd the werld for e 18 veaes,

by g formas
Movuer it s eperational costs, and ssstained valse of their investment’

Enore coerationsl Peainess, rbuoe costs & s fuel with Prepaeed's
toul-release propeller coating system

AR GRgwTH e
st

HOW MUCH
DO | NEEDT

+ CETIMISED FURL CONSUMPTION
chiana g e o ol b

" Progapsed Application Kt LED ACHIEVES.
EXCEPTICRAL RESLLTS 1N THIRD-
R PRRTY FUEL EFFIC
Smpited wpicmn

REOPsPeED

THE INDUSTRY LEADERS
IN FOUL-RELEASE COATINGS

REFIT WITH FROPSEEID TODAY TO MAXIMIZE
PERFORMANCE & REDUCE MAINTENANCE

]
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o

A Prapsbond haiastion 54
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& Sl scpicston socms

T RGO o AGTO 3

Eblasts are available upon request.

MINIMIZE MAINTENANCE,
MAXIMIZE PERFORMANCE

Protect your running gear __ great season of boating’

rearionon oo wan :
sy ey L e
e a0 o T a at

MATIMIZE PERPGAMANCE )
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STRIPSPEED®

g Propspeed @ propspeed
& Nov - @

Bringing You The Tools For Success: Propspeed Like A

Pro™ Toolkit!... See more p R OT ECT' N G TH E
INDUSTRY’S

PROFESSIONALS

CHOOSE PROPSPEED®

L1

RUNNING GEAR

SINCE 1999

—
0013 1 share et ]

LfLJ Like Q Comment ,_':’) Send ,f_':> Share ' O v ¢ m

Social Media - Facebook Social Media - Instagram

~ Propspeed
2,222 followers

Commercial fishing shipbuilder Padmos Shipyard conducted
an independent test in conjunction with TechBinder on their
fishing vessel "Windroos," and the results were ..more

PROPSPEED® ACHIEVES EXCEPTIONAL
RESULTS IN THIRD-PARTY FUEL EFFICIEN...
Propspeed on LinkedIn - 2 min read

SUMMARYCommercial fishing shipbuilder Padmos finds Propspeed
reduces fuel consumption and load."Windroos saw a remarkable 7.5%...

Social Media - LinkedIn



Gold Propeller Imagery

STRIPSPEED®




Yard/Creative Imagery

- STRIPSPEED®




Contact your regional sales rep today, and ask for our Propseed merchandise!

- STRIPSPEED®




PROFESSIONALS DR
CHOOSE PROPSPEEQEN N

PROFESSI® au.s
CHOOSE PH{:JPEE

-Pﬁ "i-‘

l

- STRIPSPEED®




STRIPSPEED®

We have improved the overall navigation of our site and have added a multi-language function,
induvidual product pages and a case studies page.

PROPSPEED PRODUCTS  MEDW  SUPPORT  COMPANY  NEWSLETTER = WHERE T0 BusY

Home Page

. -
— - -
- H
) LS I I e HOULERET
PROPSPEEDS ° APPLICATION KT sTRPsPEIDS FouLEREE= LicHTsEED =

FOUL-RELEASE COATING FOR
PROPELLERS

PROPSPEED®

LEADING

L-RELEASE

Click below to go to: T —

PROPELLERS

PROPSPEED®

Products Case Studies About Us



https://www.propspeed.com/
https://propspeed.com/
https://www.propspeed.com/pages/products
https://propspeed.com/products
https://www.propspeed.com/media
https://propspeed.com/case-studies
https://www.propspeed.com/about-us
https://propspeed.com/about-us

STRIPSPEED®

up riuLcn:atings. bet@r boating™

Propspeed Promo Video

PSPEED"

STRIPSPEED"

Remove Propspeed® hassle free!

Stripspeed Promo Video

Click each video to watch.

I@SPEED

PROFESSIONALS CHOOSE PROPSPEED”

Like A Pro Video

FOUIFREE

A'Rmn. CERTIFIED TRANSDUCER COATING®.

Foulfree Promo Video

How to Apply Propspeed

LIGHTSPEED

FOUL-RELEASE COATING
FOR UNDERWATER HTS

Lightspeed Promo Video



https://www.youtube.com/watch?v=3XffACNwo0E
https://www.youtube.com/watch?v=3XffACNwo0E
https://youtu.be/Dqy8zWndJO4?si=cX5S14qTtzGBr7Eg
https://www.youtube.com/watch?v=C5HJyyLcdJM
https://youtu.be/j-yKKlk2Mtk?si=HRGQv4uJ8mcRvrW1
https://www.youtube.com/watch?v=IRZIvcmUr40&t=1s
https://www.youtube.com/watch?v=bHDrqj9StTc&list=PLGOWfLm-T4hdpbcMj7u6bBhpL7AO_tLJz
https://www.youtube.com/watch?v=C5HJyyLcdJM
https://www.youtube.com/watch?v=C5HJyyLcdJM
https://youtu.be/eUz6p-mn6RM?si=huhh0hqn2vj_kXK7
https://www.youtube.com/watch?v=C5HJyyLcdJM
https://www.youtube.com/watch?v=j-yKKlk2Mtk&t=2s
https://www.youtube.com/watch?v=eUz6p-mn6RM&list=PLGOWfLm-T4hdMPwrlk885SDPI2z1mCQE3
https://www.youtube.com/watch?v=Dqy8zWndJO4&list=PLGOWfLm-T4hf17t1ZeV8yRXJUUK0JYwe0&index=9
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FOULFREE™

LOGO PROPORTIONS

Logos can become lost in the context of communication if
there is not sufficient clear space around them.

Clear space around the logo should be the width of the
Foulfree ‘E” as shown. The Foulfree logo must always be
used with a trademark symbol.

LANDSCAPE VARIATION

The ‘square’ version of the logo block is the preferred
option. A ‘landscape version’ of the logo may be used in

some circumstances, when space height is limited.

vy
I@SPEED®
" FOINEREE

- Ly J |
AIRMAR" cerriFiep TRANSDUCER COATING

. NI FDEE I

L A 4 "BV
Al RMAR CERTIFIED TRANSDUCER COATING
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OUR BRAND
THE LOGO
BRAND COLORS
THE DON'TS
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BRAND
ARCHITECTURE
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MARKETING

PRINT

DIGITAL

EMAIL

SOCIAL MEDIA
IMAGERY
MERCHANDISE
TRADE SHOWS
WEBSITE
VIDEO

FOULFREE™
LIGHTSPEED™

FOULFREE™

LOGO - FULL COLOUR

Full Colour

The primary execution of the logo is in blue and black
on a white background. The logo must be used together
with the following ‘AIRMAR certifies’ sentence:

* AIRMAR certifies that the application of Foulfree™
coating on its transducers results in no loss in
transducer performance.

Reversed Out

The logo may be reversed out of a solid blue
background, which is the preferred option when
reversing the logo out of a background color.

The logo can appear on a full colour background image,
provided the image where the logo sits is not so busy
that it affects the readability of the logo. Good contrast
is essential between the image and the logo.

@SPEED®
ENIHIEDREE  ropsece> "'"!.'l!"!!.'."""

-- - -- AIRMAR CERTIFIED TRANSDUCER
Al RMAR CERTIFIED TRANSDUCER COATING*

On white or light background.

RROPSPEED®

ENIIIERFE

,n,,, FDF: RROPSPEED® ;";;

AIRMAR' ccriiFiEp TRANSDUCER COATING*

On black or dark background.



STRIPSPEED®

Greyscale

Another secondary execution of the logo (in the rare
occasion when no colour is available) is in black/grey on
a white background.

Reversed out of black
The logo may be reversed out of a black background.

RROPSPEED®

:n',' F p,.': ropseeen FOUI FREE

e == - AIRMAR' c:xiiFieo TranspuceR coaTiNG:
AIRMAR CERTIFIED TRANSDUCER COATING*

On white or light black and white background.

F@SPEED@
EDIIEREE

-
Al RMAR CERTIFIED TRANSDUCER COATING*

L4 4T T
AIRMAR' cerrifiep TRANSDUCER COATING®

e FOULFREE

On black or dark black and white background.



PROPSPEED®

BRAND GUIDELINES FO U L FRE ET|V|

el MINIMUM SIZE
- THE LOGO
BRAND COLORS
- THE DON’TS The logo may not appear smaller than the size shown R
on the right. Exceptions to this are when the logo must PEED
TYPOGRPAHY be used in a small space, such as in small digital ads.

BRAND ENIIIERFE

AIRMAR CERTIFIED TRANSDUCER COATING*
ARCHITECTURE | |
[ |

PLACEMENT 80mm

MARKETING

NINE
DIGITAL

EMAIL I@SPEED® Enill FDF:

L 4 4Tl
AIRMAR CERTIFIED TRANSDUCER COATING*

SOCIAL MEDIA

IMAGERY

MERCHANDISE |
TRADE SHOWS f2rmm
WEBSITE

VIDEO

FOULFREE™
LIGHTSPEED™
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FOULFREE™

BRAND COLORS

Airmar blue

PMS 294 | C100 M58 YO K21 | R28 G86 B147

Airmar grey

PMS 423 | C45 M37 Y36 K2 | R145 G145 B147

Airmar black

PMS 426 | CO MO YO K100 | RO GO BO

Propspeed blue

PMS 299 C | C65 MO0 YO KO | R65 G192 B240
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FOULFREE™

THE DON'TS

Careful thought and consideration has been given to the development of the Foulfree™ brand identity and its
product brands. As the brands custodians, we need to ensure the implementation of the brands and their equity
elements into various marketing collateral and online applications is consistent and correct.

* Do not reproduce the logo in non-approved colors.

* Do not stretch or alter the logo proportions.

* Always use the whole logo block - not just part of it.

» To make things easier, don’t try to reconstitute the logo block yourself
and always use the full versions provided.

* Never use the logo on an angle.

* Never use the logo as part of a sentence.

* Do not print on top of the logo.

* Never change the order of the logo elements/words.

* Do not change the space between the elements.

* Never change the relative sizing and position of the logos.

* Do not use the logo against a photo that does not allow readability.

* Do not forget to use the ‘AIRMAR certifies’ sentence together with the
logo with asterisk.

* Never place the ‘AIRMAR certifies’ sentence against a busy background.

* Never use without the Propspeed logo.




Where the logo is positioned will depend on what type of visual communication MO ety e o
the logo is used. In most cases the logo will appear on the top, in the center or
on the bottom, in the right corner.

FOUL-RELEASE COATING
FOR TRANSDUCERS

ROsPee>
FOUIFREE

AIRMAR o

FOULFREE

AIRMAR

S sanman

Transducer
defense.
Foul-release.

FOUL-RELEASE
COATING FOR
TRANSDUCERS : 3 scevin uore e 3

NEW XD PRIME WIPE

SEE bOW TO APPLY 3

ez FOUIFREE

HOW TO APPLY VIDED

As fouling grows
on the face of a
transducer, the

amount of detail
that you see

is significantly
reduced.

FOUL-RELEASE COATING
FOR TRANSDUCERS

S

TRANSDUCER
PROTECTION -

Brochure Digital advertising

Email Marketing




RROPSPEED

The Lightspeed™ logo must stand clear of any other
elements, with an exclusion zone of at least equal to the
capital ‘E’, as seen on the right side, on all sides around the
logo. No other graphic element must ever appear inside this
zone. The Lightspeed logo must always be used with

a trademark symbol.

Primary logo

You can use the logo in black or in white as the primary logo, making sure there is enough contrast between the background
and the logo.

RROPSPEED

On white or light background. On black or dark background.

Black and white logo:
Use this version only for black and white print material.

RROPSPEED®

On white or light black and white background. On black or dark black and white background.

« STRIPSPEED®




PROPSPEED®

BRAND GUIDELINES L I G H TS P E E DTIVI

« OUR BRAND

- THE LOGO

- BRAND COLORS

- THE DON'TS
TYPOGRPAHY
BRAND
ARCHITECTURE
PLACEMENT

MARKETING PMS 121-2C | C18 MO Y5 KO | R206 G235 B240 PMS Black C | C40 M40 Y40 K100 | RO GO BO

BRAND COLORS

Lightspeed blue Propspeed black

NINE

DIGITAL

EMAIL

SOCIAL MEDIA
IMAGERY
MERCHANDISE
TRADE SHOWS
WEBSITE
VIDEO

FOULFREE™
e LIGHTSPEED™

Propspeed blue

PMS 299 C | C65 MO0 YO KO | R65 G192 B240




PROPSPEED®

BRAND GUIDELINES L I G H TS P E E DTIVI

OUR BRAND
THE LOGO
BRAND COLORS
THE DON'TS
TYPOGRPAHY

THE DON'TS

Careful thought and consideration has been given to the development of the Lightspeed™ brand identity and its
product brands. As the brands custodians, we need to ensure the implementation of the brands and their equity
elements into various marketing collateral and online applications is consistent and correct.

BRAND » Never use anything but the approved and provided logo.
ARCHITECTURE * Never attempt to create your own Lightspeed logo.

* Never reproduce the logo in non-approved colors.

PLACEMENT

* Never stretch or alter the logos proportions.
MARKETING + Never use part of the approved logo, always keep it as a whole.
PRINT * Never use the logo as part of a sentence.

DIGITAL * Never print on top of the logo.
EMAIL

SOCIAL MEDIA
IMAGERY
MERCHANDISE
TRADE SHOWS
WEBSITE
VIDEO

* Never use the logo in a crowded space.
* Never alter the horizontal orientation of the logo.

* Never use without the Propspeed logo.

= S = =

FOULFREE™

- o
LIGHTSPEED™ LICH T§___F1EED




Where the logo is positioned will depend on what type of visual communication
the logo is used. In most cases the logo will appear on the top, in the center or
on the bottom, in the right corner.

L
LIGHTSPEED
FOR UNDERWATER LIGHTS

" LIGHTSPEED Rweesn
i LIGHTSPEED

More light, FOUL-RELEASE
less fuss, COATING FOR
S UNDERWATER
LIGHTS

RROPSPEED
FOUL-RELEASE COATING*
FOR UNDERWATER LIGHTS
MORE
P UNDERWATER o —
LIGHTSPEED’ LIGHT PROTECTION (il 40mm
Brochure Digital advertising Minimum size

« STRIPSPEED®




PROPSPEED"®

The Stripspeed™ logo must stand clear of any other
elements, with an exclusion zone of at least equal to the _
capital ‘E’, as seen on the right side, on all sides around the STF =
logo. No other graphic element must ever appear inside this

zone. The Stripspeed logo must always be used with

a trademark symbol.

Full Colour PROPSPEED"®
The primary execution of the logo is in black, gold and -
blue on a white or light background. Always make sure STF
there is enough contrast between the background and

the logo.

On white or light background.

Reversed Out
The logo may be reversed out of a black background,

which is the preferred option when reversing the logo
P p g g F@PEED@

out of a background color.

The logo can appear on a full colour background image, STP L s P E E D@
provided the image where the logo sits is not so busy - f(' P

that it affects the readability of the logo. Good contrast
is essential between the image and the logo.

On black or dark background.

e STRIPSPEED®




STRIPSPEED®

Black and White Logo

Use this version only for black and white print material.

PROPSPEED®

STRI|

On white or light black and white background.

F@SPEED@

STRiIPSPEED’

On black or dark black and white background.



PROPSPEED®

BRAND GUIDELINES S T R I P S P E E D ®

« OUR BRAND
- THE LOGO

BRAND COLORS

Stripspeed gold Propspeed black
BRAND COLORS

- THE DON'TS

TYPOGRPAHY
BRAND
ARCHITECTURE
PLACEMENT

MARKETING PMS 7406 C | C8 M26 Y100 KO | R236 G186 B30 PMS Black C | C40 M40 Y40 K100 | RO GO BO

NINE

DIGITAL

EMAIL

SOCIAL MEDIA
IMAGERY
MERCHANDISE
TRADE SHOWS
WEBSITE
VIDEO

Propspeed blue Propspeed gold gradient

FOULFREE™
LIGHTSPEED™

PMS 299 C | C65 MO0 YO KO | R65 G192 B240 Gold gradient 30% opacity
over
PMS 7406 C | C8 M26 Y100 KO | R236 G186 B30



PROPSPEED®

BRAND GUIDELINES S T R I P S P E E D ®

OUR BRAND
THE LOGO
BRAND COLORS
THE DON'TS
TYPOGRPAHY

THE DON'TS

Careful thought and consideration has been given to the development of the Stripspeed™ brand identity and its
product brands. As the brands custodians, we need to ensure the implementation of the brands and their equity
elements into various marketing collateral and online applications is consistent and correct.

BRAND » Never use anything but the approved and provided logo.
ARCHITECTURE * Never attempt to create your own Stripspeed logo.

* Never reproduce the logo in non-approved colors.

PLACEMENT

* Never stretch or alter the logos proportions.
MARKETING + Never use part of the approved logo, always keep it as a whole.
PRINT * Never use the logo as part of a sentence.

DIGITAL * Never print on top of the logo.
EMAIL

SOCIAL MEDIA
IMAGERY
MERCHANDISE
TRADE SHOWS
WEBSITE
VIDEO

FOULFREE™
LIGHTSPEED™

* Never use the logo in a crowded space.
* Never alter the horizontal orientation of the logo.

* Never use without the Propspeed logo.




Where the logo is positioned will depend on what type of visual communication
the logo is used. In most cases the logo will appear on the top, in the center or
on the bottom, in the right corner.

SAVE TIME AND MONEY
ON YOUR NEXT APPLICATION!

LESS WORK, MORE PLAY

! Propspeed today for peak performance
tomorrow!

SUITABLE FOR USE ON:

MINIMIZE MAINTENANCE,
! MAXIMIZE PERFORMANCE

with Propspeed’s line of foul-release coatings!

DO NOT USE ON:

~AVOID THE GRIND, USE STRIPSPEED TO

Ao EooRe et Contes: : ’ § v THE INDUSTRY LEADER
=" S 3 3 IN FOUL-RELEASE COATINGS

PROTECTING THE PERFORMANCE :
OF UNDERWATER ASSETS SINCE 1999 .~ PROPSPEED"

STRIi

40mm

Brochure Digital advertising Minimum size

e STRIPSPEED®




PEED

International



